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After the execution of the first switch-offs that were part of Phase | in Spain, over 1.5
million people have now become digitalized, which means that the first milestone in
the process has been reached both satisfactorily and smoothly. Figures show that the
rate of progess is even higher than estimates had predicted and according to the
second wave of EGM, 62.7% of Spanish homes are now digitalized. Furthermore, DTT
screen share rises to 35.3% and thus sets an all-time high of 3.4 points in June
(figures from TNS Sofres).

HIGHLIGHTS

The second wave 2009 by Estudio General de Medios (General Media Study) shows that

62.7% of Spanish homes are able to receive DTT contents and services . In
Catalonia , DTT penetration approaches three -quarters of all the homes in the
Community.

According to information provided by TNS at the end of June, DTT penetration is placed at

61.5% of homes , thus confirming the consolidation of the new technology.

The sale of DTT equipment in May experiences a sharp increase, bringing its volume to close
to 900,000 units.  The month ranks third in terms of volume after the campaign last

Christmas.

The cumulative sales figure for DTT tuners sold since the start of the changeover process now

passes the 19 million mark

June records a35.3% DTT share with a monthly increase that exceeds three po ints

for the second month in a row.
The screen share figure for analogue TV drops to 43.8% .

DTT viewing in Catalonia and Valencia has now overtaken that of analogue TV.

Similarly, digital viewers of La Sexta Channel outhnumber analogue ones.

In June, the a verage daily reach with DTT is over 15 million people
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DTT PENETRATION IN HOMES

According to General Media Study 62.7 % of homes have DTT

According to the latest data from General Media Study that was generated after the
fieldwork was carried out in May and June, DTT penetration in Spanish homes is
currently at 62.7%, a figure that in global terms comes to some 10.4 million family
residences. When compared with the previous wave by EGM, which was carried out in the

first month of 2009, we see a 5.4 point difference.

On breaking down the data for Autonomous Communities we see Catalonia to be the most
advanced region with regard to DTT implementation with a penetration percentage in homes
of 73.3%. This means DTT is an operative service in three out of every four Catalan
families. Second place goes to the Canaries where 67.7% of its homes are already

converted to digital television, while in third place we find the Madrid Community with 67.2%.
Over the last months important growth has been seen most notably in:

- La Rioja, where homes with DTT have jumped from 47.8% to 63.7%, resulting in a
growth of 15.9% points and thus places the region sixth in the ranking of

Autonomous Communities.

- Aragodn, which has seen the number of homes connected to the new technology
grow from 48.2% to 61.6% (a 13.4 point increase). This rise in penetration may be
closely linked to analogue switch-offs that have already taken place in the
community, where close to 900,000 residents in the provinces of Zaragoza and
Teruel have stopped receiving the analogue signal. This also explains the 70% rise

in the sale of DTT equipment last month.

- Navarra, which has grown by some 9.3 points since the first wave of EGM, where
DTT connected homes come to 66.3%. Therefore, in terms of DTT penetration in
homes, it is fourth in the ranking of Autonomous Communities. This region is also
included in Phase Il of PNT.
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All types of environment pass the 50% mark

According to EGM, DTT penetration increases in all environments, but does so with special

intensity in those that had beenfil agging behind oup till n-ow.

groups with a population numbering between 2,000 and 10,000. When compared with the
previous wave, in both cases the level of growth is some 8 percentage points higher.

Consequently, the DTT penetration level is over 50% in all types of towns.
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DEVELOPMENTS IN THE SALE OF DTT TUNERS

The sale of DTT equipment literally took off in May with almost 900,000 new sets

884,000 new set of equipment to receive DTT were purchased throughout the month of
May which resulted in an important increase of some 44% over sales in April. The sales
figure for May 2009, ranks third in terms of volume since the start of the changeover process
and from a purely historical perspective has only been beaten by two other outstanding
results. One in December, 2008 (when over a million set of equipment was recorded) and
the other in January 2009 (which boasts the record of monthly sales to date of 1.1 million
DTT tuners).
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So, by adding the month of May to the total cumulative figure for equipment sold, we reach a
figure that exceeds the 19 million mark for units sold since the beginning of the changeover
process in Spain. In just the first five months of 2009, citizens have purchased 3.8 million
new digital receiver sets, which make up 20.1% of the global sales figure for DTT sets sold

to date.

Both inbuilt and external digital receivers experience growth

The noteworthy increase in the sale of DTT receivers that has taken place in May affects two
of its main typologies: equipment with inbuilt DTT and external DTT decoders.

With regard to inbuilt receivers, the month of May records a sale of 558,300 new
devices that works out to be an increase of 41% over the previous month. On the other
hand, external decoders have achieved a monthly sales figure of some 325,000 units

that proves to be the highest monthly increase ever seen (49% over figures in April 2009).

Monthly sales of DTT receivers by typology (Thousands of Units)
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Upon analysing this dat a, it becomes cdfefasro tihnat
18 technical projects and which began to take place on June 27, 2009, have had a special
motivational effect on many citizens that had yet to migrate to DTT. Although, it must also be
said that the publicity campaigns and offers that have been aired in the media as well as the
broadcast of the Confederation Football Cup have spurred on sales of digital equipment in

certain sectors of the population.
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DTT VIEWING

June records a 35.3 point share for DTT

The last month of May was able to boast the highest monthly increase to date, that of 3.2
points, however, in June this figure has been overtaken with a monthly screen share
increase of 3.4 points and thus allows a new share record of 35.3% to be set. In other
words, over a third of the total viewing in the country is now with DTT.

DTT Share in Spain
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The main effect of such an outstanding increase of DTT screen share has been seen in the

subsequent fall in analogue viewing which presented an all-time low of 43.8% in June.

In addition, the average daily reach indicator rose in June to 15.2 million users, 1.3 million
higher than May. The first quarterly balance for 2009 shows there to be 5.4 million new
viewers and the total reach that Spaniards currently have with TV is 35.3%.

DTT is watched more than analogue TV in Catalonia and Valencia...

For the very first time, Catalonia (43.1%) and Madrid (40.3%) exceed the 40% mark for DTT
viewing, while the Valencia Community (39,6%) also approaches this amount. Nevertheless,
the breaking news we get from Community viewing figures is that the DTT share recorded in

Catalonia and Valencia is higher than the share of analogue TV.
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DTT Share by Communities
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...and digital viewers of La Sexta Channel are greater in number than analogue ones

Another piece of significant news in June that is in line with the balance between DTT and
analogue, is that when viewing of La Sexta Channel is broken down we find that, for the very
first time, viewers of the channel with DTT outnumber those that watch it by means of the
analogue signal.
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THE CHANGEOVER PROCESS TO DTT SPEEDS UP

As in every process of change, the switchover to DTT has passed through a series of stages
since it was re-launched back in 2005. The process has developed at a growing rate that
has gradually picked up speed ever since information began to be released. This
development could be | i kened to a FfAmarathon effectod. Th
communication, is only heard by a minority of those that take part, the ones found closest to
the starting line. Once the race starts, the rest of the group drags along behind, growing in
number and the pace of the race continues to increase and reaches its exponential growth

the closer it gets to the finishing line.

Currently, Spain can be said to be at a very advanced stage of the process and in fewer
than 270 days will undergo the definitive analogue broadcasting switch-off. As a result of this
and due to the progress that has been made since the beginning of 2009, namely; an
increase in DTT screen share of 13 points, we can confidently say that we are already at the
start of the last stage of the changeover process, where increase is exponential and the

acceleration in pace towards the complete substitution of analogue TV is a sure thing.

Therefore, A Poi nt | 0 ( |hasvbean gstablishedAroardertto) allow us to estimate
just exactly when reversal takes place andt he firul edo of analogue will

give way to contents that will be more frequently watched by means of DTT.

In line with an estimate based on the ever-changing DTT share data in both analogue and
the pay platforms, since January 2007, the future trend of screen share is able to be
predicted and based on this information | mpul sa

the end of summer.
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share and as a result of, i) the educator effect of the Phase | switch-off, ii) the fast-
approaching broadcast switch-offs for Phases Il and Ill and, iii) the foreseeable strategies
that broadcasters will carry out for the upcoming 2009-2010 campaign.
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CONCLUSIONS Y VALORACIONES

After coming to and passing the first important reference date in the changeover process

(June 30, 2009), we can announce that the first ASOs are taking place correctly.

The process began in 14 towns in the east of Cantabria on June 27 and continued up to
June 30, when further switch-offs began in 17 towns in 13 Autonomous Communities as well

as in the Communities of Ceuta and Melilla, thus affecting more than 1,500,000 Spaniards.

The switch-offs in the rest of the towns in Phase | are being carried out progressively
throughout the month of July, as due to technical reasons, the analogue signal has to be
terminated manually in four of the affected areas (Cuenca, North Madrid, Mataré, Ripollés
and Zaragoza). In addition, 10 towns in Andalusia and seven others in the Canaries have
put back the execution date to July 22 in order to guarantee the success of the switch-off
amongst their inhabitants.

In this way, over four million people living in the switch-off areas will be affected by the end
of July, a number to which we will have to add other people that either visit such places
sporadically during holiday periods for whatever the reason (tourism, family or any other) or

who are regular visitors to the affected area each summer.

For the moment, the Spanish population can be awarded top marks for the way the process
is being carried out, thus confirming that this stage is being met in a mature fashion and has
even seen the process to gain in speed at a rate which the main indicators class as fvery
hi gho.

Any incidents that the Ministry has dealt with so far, either on their telephone helpline (901
201 004) or on their web page (www.televisiondigital.es) can be termed as fhor mal . 0
According to information collected on July 3, 23% of all enquiries can be classed as small

setbacks that were easily solved.

Along these lines, Impulsa TDT continues to work towards the goal that nobody should be
unable to view free TV and here at the Observatory, we wish to stress the importance of not

overlooking fundamental facts in the process, some of which must be corrected:
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1 The importance of contracting only authorized technicians to carry out any antenna
work, and by authorized we mean only those that have been officially registered, thus

ensuring a quality service and also guaranteeing a post-sales service.

1 Impulsa TDT is concerned that Spanish homes have the proper equipment. We are
baffled to learn that analogue TVs can still be purchased in Spain despite their exceptionally
short lifespan. According to information provided by Gfk, 8,000 TVs were purchased in May
that were unable to receive the DTT signal which now means that 64,000 sets of this sort
have been sold since the beginning of 2009.

1 The important volunteer work that has taken place in various towns to provide the
necessary help to those at risk of being excluded- retired ones, those who are dependant on
others, the disabled and those who are over 65 and live alone-. The pilot projects in Segovia
and Matard, which ended May 31, saw over 160 volunteers taking part and resulted in over
1,100 house calls being made on those that requested it, either to install decoders or to offer
any other assistance necessary such as help in understanding what the advantages of

Digital Terrestrial TV are or how it actually works.

Last of all, as we have mentioned in other reports, we wish to reiterate that the main purpose
that DTT decoders have is to extend the life of analogue audiovisual equipment. Some
decoders offer other complementary functions such as interactivity, a hard-disc to record
programs or two different tuners which will enable the viewer to record one program while
another one is being watched on another channel. After summer we expect to see the arrival

of Set Top Boxes in the market with conditional access to view pay-per-view contents.

The summer holidays have come right in the middle of a revolution in the process and we
are sure that on returning we will find very positive results that have accelerated even
further. All of this will be analyzed in the next report that will be published at the beginning of

September.

Document compiled with data from Abertis Telecom, Gfk, Sofres, Fenitel, AIMC and the collaboration of Aptivo

and Corporacién Multimedia

For further information: www.impulsatdt.es
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